TELL YOUR STORY

Extend Your Brand Through
Corporate Social Responsibility
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Sign up for newsletfer

1. Find a Volunteer Opportunity

Use the search tool to find opportunities near you:

With your help, there'll be more tails wagging happily in your community. Just volunteer at a local shelter. Volunteers are needed to help with dog care.
ZIP Code

office work, and local adoption events. And our partnership with VolunteerMatch makes it easy for you to find a shelter and other rewarding dog-related

volunteer opportunities in your area Simply enter your ZIP code into the search tool and click "Search” to get started
22201
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opyriaht © 1998 - 2008 VolunteerMatch. Al Rights Reserved.
Privacy Policy (updated May 31, 2008) | Terms of Use (updated May 31, 2008)

Home | Really Good Food | All Things Dog | Help Dogs | Puppy Place | Offers & News | Dogs rule® Gear
FAQs | Contactus | Store Locator | Privacy Palicy | Legal | Site Owner | Sitemap | Infernatianal Sites | Informaeian en Espaiol

At PEDIGREE® Brand, everything we dos for the love of dogs, from the dog food we make to the dog adoption drive we:support.
©2008 Nars, Incorporated and s Affiistes. All Rights.




A Short Story in Three Parts




Part One is Short:

It’s About the Power of
Business.
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Part Two is Longer:

It’s About the Challenges our
World Faces
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The Third Part is a [piece of a]
Solution:

Corporate Social
Responsibility (CSR)
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—[ The consumer is more informed.

+ 52% of US consumers claim that they actively seek
information on companies' (CSR) record.

—[ A conscious consumer has emerged.

+ 90% Americans want companies to manufacture
energy efficient products

+ 87% claim to support fair labor and trade practices

Consumers remain loyal to brands that

they know are socially responsible.

+ 35% of consumers identified "being socially
responsible" as the most likely factor influencing brand
loyalty Vs lower price at 20%.
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Kenneth Cole...
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Reputation
Trust
Employees
Consumers
Competition
Differentiation
New markets
Governments

Hope




Integrated
Communications
Strategy

Magazines

Internet
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